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Abstract 

The paper, “Vocational Skills Training on Product Packaging and 

Branding for Small and Medium Enterprises (SME)” directs 

attention to the missing link between the artists and the market. It 

opined that, artists with entrepreneurial skills should fill the gap, 

especially graphic artists. It further elucidated the importance of 

artists as the centre piece of the economic activities and development 

– giving services in the production sector. Through narrative 

analysis, the paper decried the shift from Vocational and 

Entrepreneurial Practices in the Arts. In response to these issues 

raised, the author identified Packaging and Branding as business 

ventures that demand the artist ingenuity; noting its (Packaging 

and Branding) importance in the life of Small and Medium 

Enterprises. Therefore, to aid the would-be partaker of this venture, 

a brief training module is designed for self education. The paper 

concluded that, visual arts should be taught as a Vocation and 

Entrepreneurship; this will give substance to artist education and 

enable them impact on the economy at the long run. 

 

Keywords: Visual Arts, Vocational Skills and Training, Product 

Packaging and Branding. 
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Introduction 

Visual arts’ Vocational and Entrepreneurial training has often times been 

examined and treated from the perspectives of abstract conceptualization 

and elaborate academic theorizing, leaving out the practice which is the 

essence of the visual arts training – a practice-based course – either in the 

institution of learning or in the field of practice. This paper is a product of 

a practice-based vision, an attempt to introduce requisite practical skills for 

specific visual arts project to empower creative people for job and wealth 

creation. 

Business or industrial packaging is a variable in brand promotion process, 

it is a vital need of the existing or new businesses, whether big or small. On 

the contrary, many local producers and marketers are not packaging nor 

branding their goods; hence losing the market value. Neither do the artists 

take advantage of these business opportunities to introduce to 

entrepreneurs their service catalogue, invariably implying that, the artists 

are also not on the branded list nor advertising themselves. 

 

Packaging and Brand Promotion; Prerequisite for business growth 

Packaging is a natural phenomenon and an ancient practice, whether of 

crude origin or with modern embellishment, it is a necessity. Imagine a 

piece of orange without its peals, or that of mango – or any of nature’s given 

crop for food; they are all in their kits, appropriate containers. Or consider, 

perhaps in the old, imagine being given or served with a mold of portage 

on your palms? Nonetheless, albeit the large leaves, a nature’s product was 

a perfect need for that purpose at such time. The other aspects of packaging 

were simple materials such as leaves, reeds, paper, baskets, wooden boxes, 

pottery vases, wooden barrels and woven bags. Incidentally, these are still 

available and utilized as product containers in some communities still so 

close to nature. However, in some cases, the containers are artistic and 

customized. Nevertheless, man’s intellect was a major precursor to the 

solution of all human impediments, hence, there are different discoveries, 

which include modern packaging types.  Wikepedia (2018) defined 
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packaging as the, “the science, art and technology of enclosing or protecting 

products for distribution, storage, sale and use.” Packaging also refers to 

the process of designing, evaluating, and producing packages. Packaging 

functions as containers, it protects, preserves transports, informs and sells 

the contents. 

Packaging is very important to the product owner and the consumers; 

hence, the functions are numerous. Packages are used for physical 

protection of goods, barrier, containment, information transmission, 

marketing and branding. Others are security, convenience and portion 

control (Wikipedia). 

 

Types of Packaging 

Packaging can be categorized into three units, namely, consumer packages, 

distribution package and transport package. Other types of packaging 

materials are papers, tin, can and wood. Each of these fit in their different 

purposes, while many are interwoven. 

 

A critical look at commodity packaging.  

Concerns have been expressed by environmentalists as well as designers 

(Usen, 2000) over the negative impact commodity packages have unleashed 

on the environment. Usen is also of the view that, in recent times, especially 

in Nigeria, the packages either with regards to lack of regulations, poor 

sanitary attitude have overwhelmed the environment. Causing unhealthy 

sanity condition; blocking water ways, hence causing floods. Also, high cost 

of materials and misleading labels, oversized and non-functional packages 

are in some factors to consider. 

 

Packages: A Medium of brand awareness and marketing tool 

Packaging in more ways than one has become a marketing tool in the hands 

of shrewd businessmen and women, and good graphic artists. Lawrence 

(2016) inferred that, information technology has swiftly taken over all 

aspects of human life, so is style being recognized as potent human quality 
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– hence understanding that language alone does not suffice for 

communication in business, therefore, people are shifting to images and 

perceptions to capture the attention of target audience. Nevertheless, 

packages have soft grounds on which images and information are created 

to reach out to target audience.  

 

The modern business world has underscored the value and potency of the 

arts as imageries and icons; as communication strategies in order to 

reaching out to the customer – whether through the internet or by analogue. 

Therefore, in the hands of an experienced graphic artist, a piece of 

commodity package is a work of art, commercial art, or craft designed and 

produced as a sales development strategy. Packages are designed and 

developed as marketing tool, brand awareness channel and for business 

promotion strategy. Business promotion may take different forms, one of 

the surest ways in using the product as Brand awareness strategy is through 

appropriately articulated design and creatively executed packages. 

Mayer and Crane (2001) explained that, a brand is referred to the “name, 

sign, symbol, design and that of the whole elements designed to identify 

that which one business outfit offers and differentiate it from others in the 

competitive market”. To achieve this objective, a brand should be 

compelling and resonate with the customer and forceful – it should 

illustrate what the business offers in terms of value and the promise to 

customers. These objectives must be embodied in product. 

 

An ideal package must reflect the name, the logo, the value and promise of 

the product and the company; it should be visually potent to the eyes, for 

the seeing, absorbing the information and appreciate the aesthetic content 

of the package as an art piece. Therefore, for effective brand awareness, 

there should be public acceptance; to achieve this, the company must 

aggressively pursue its course with sincerity of purpose, this should be seen 

in the quality of the product, above all these, its first advertorial is its 

package. It is in recognition of this assertion Aaker (2001) illustrated that 



Icheke Journal of the Faculty of Humanities                                                                               www.ichekejournal.com 
 

Vocational Skill Training On Product Packaging and Branding For Small and Medium Enterprises (Sme)   327 

the perception of the customer about the quality of a good can make a valid 

judgment and differentiate that good from others and considers it a choice 

brand. However, this is made effective by the visual effectiveness of the 

arts’ design content for the package. 

 

Visual Arts and Vocational Skill Training 

Visual art is a vocational skill acquisition, training and education designed 

at different levels as carrier which introduces intellectual and technical 

skills to people of different ages, and importantly, does not discriminate 

genders, age, tribe and religion. The study and practice of art is hands on 

activity which provides practical and tangible output for consumption and 

exchanged for money. The process when articulated advances 

entrepreneurship. 

 

Thinking about career in art compels us to look around us, we may observe, 

art in many ways has touched our lives as individuals, group, community 

or a nation.  Sears (1982), defines career in generic terms, which is the 

totality of work an individual does in his or her life. Niles and Harris – 

Bowlsbey (2002) view Richardson (1994) definition of carrier in broader 

terms than others; which is of multiple life knowledge and roles people 

engage on, different from one to another, and importance of work in 

people’s life. Look around the offices, classrooms even on the street or the 

book you are reading have been affected by the artists’ input, trained in the 

arts or influenced by art knowledge. 

  

To begin with, the apparel that adorn the reader, you at any special occasion 

or a work cloth was designed and produced by the fashion designer, a 

carrier choice for many artists. This is followed by many others, for 

example, architecture and interior and exterior designs, product designs 

which deal with plan, design and production of many useful or utility 

products; for example, lighting systems, cars, furniture, telephone, kitchen 

utensils and many more. Also, very important to the business communities 
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in art related carrier is graphic designs; which plans, designs and creates 

posters, books, signs and commercial arts, that touch our daily lives is the 

subject of this paper. To illustrate systematic procedures of making 

packages to brand commercial products and advertise their essence. 

 

The Commercial Art and Product Illustration 

Among the Art professions, graphic art bears direct influence on business, 

product commodity promotion and inadvertently creates brands for 

businesses. It is important to illustrate that pictures have powerful effects 

on people, whether photographs or artistic creations; it creates and draws 

the emotions of people for the appreciation and utilization of various art 

works presented by man. Various Museums and Art books have 

demonstrated in certain practical ways, the communicative effectiveness of 

art at the prehistoric times. They (early men) adopted pictures they created 

as a tool for communication, which was as a matter of fact, the only written 

means of communication. Their existence today has given man greater 

knowledge of the past, this is so because we appreciate them and decipher 

the meaning of the forms they created on the walls of the caves, their 

dwelling places. 

 

This is indeed significant, because, today, in spite of our level of civilization, 

the use of pictures as graphic tool for communication is still apt in our 

business environment and other forms of artistic expression. Commercial 

illustration still requires the basics of understanding pictures. Every picture 

simply illustrates messages, using symbols as it was with the Egyptian 

hieroglyphics, Chinese alphabets, the Uli lineal expressions of the Igbos and 

the Nsibidi symbols of the Akwa Ibom peoples of Nigeria. At modern 

times, the artistry has developed higher intellect and skills; hence through 

observation, seeing and understanding, artists effectively utilize and adopt 

art for the performance for what is seemingly miraculous for the production 

of needed form for commercial illustration. The commercial artist, (a 

graphist) is a promoter of businesses, a brand designer, capable of 
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advertising the business. The essence of commercial art can never falter if 

it’s creator effectively coordinate and utilize the basic concepts, art elements 

and principles in a dynamic approach appropriate to the business 

objectives. 

  

The effectiveness of a commissioned graphic art piece can be better 

understood in the Famous Artists’ analogy of the Psychological impact of 

an advert; that, a well painted ice-cream soda – with frosty glass and 

attractive color, appeals to an onlooker on a warm summer day. The 

display, they imply, draws on looker to possess it, to quench his or her thirst 

– therefore, such message is certified clear, understandable and specific. 

 

Graphic Arts Skills in Packaging: Design and Production 

This section of the paper is designed to demonstrate step by step 

procedures of the production of two common packaging types (paper and 

cellophane) that can be utilized by sole traders or small-scale business 

persons in the local market that will brand and advertise such businesses. 

It is hoped, through this presentation, participants and readers will acquire 

skills in commodity packaging, branding for promotional strategies. At the 

long run they would strive to develop entrepreneurial thinking, learn to 

take business risks, be self-employed and employ others by setting up 

packaging and branding business (Peterside, Ehirim and Agbagwa, 2014). 

 

Project Procedure: Concepts and Application of Graphic Design 

 Graphic design is the most proliferated art form in many societies, 

as found on the streets of Nigerian cities, for example, Billboards, 

Sign-boards, Neon Signs for business names, Cards, Paper Backs 

of books, Business Cards and Shopping Bags. To say the least, the 

list is seemingly endless. A simple but very educative definition 

of Graphic design is that of Landas (2001:4), which says;  
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Graphic design can be defined as the 

application of art and communication skills to 

the needs of business and industry (which is 

why it was once called commercial art). These 

applications could include: marketing and 

selling products and services; creating visual 

identities for institutions, products, and 

companies, environmental graphics/signage; 

information design; and visually enhancing 

messages in publications. 

  

A look at Landa’s elaborate definition, it implies that, it does not matter the 

inclination of Graphic designers or their preferences, design in its holistic 

sense, is the arrangement, planning and bringing together coherent parts to 

make meaning, cultivate aesthetics for people’s attention and utilization. 

These parts include; choice of words, appropriate pictures and importantly, 

the intelligent utilization of art elements and application of design 

principles. Hence, this discourse centres on the elements and principles of 

design, Logos, Symbols and Pictograms in the design process.  

 

Design and Production of Packaging and Branding 

The following are step by step procedures for designing and production of 

packages for raw food stuff, groceries, beverages and take-away food. 

Discussions and practical project sessions will take the following forms; 

 

Stage One 

Step 1: Elements and Principles of design 

Step II: Business logos, symbols and pictograms 
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Stage Two 

Step 1: Design and production environments (studio) Tookbox 

discussion 

Step II: Materials, tool and machineries. 

   

Stage Three 

Step 1: Conceptualization of design form and processes 

Step II: Translation of concepts; sketching, drawing 

Step III: Detailing of design processes 

  Application or adoption of logo type 

  Adoption of letter types 

  Adoption of colours. 

Step IV: Determining material/format 

  Determining size of package to production 

  Determining shape of package to product. 

 

Stage Four 

Step 1  Computer application to packaging designs. 

 

Stage Five Step i: Adapt two dimensional/computer graphic design 

(artwork) to three-dimensional package production. 

Stage Six Presentation of finished work. 

 

Marketing: A fundamental Issue in the Sustenance of Business 

Today’s market is proliferated with so many communities or products of 

similar types – however, consumers need value. Hence commodities or 

product producers and marketers need to show their distinctiveness in 

value to attract patrons. When commodities are bereft of identity, such as 

branding, it becomes confusing and difficult for consumer to choose and 

purchase self-certified goods. This has no doubt necessitated branding. 
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Branding is the identify the marketer and the designer place on the product 

or services of an establishment. Therefore, a brand entails a variety of 

corporate imageries, which include the company’s name, the product name 

and the logo. Therefore, the pursuit and the achievement of this important 

objective rest on the graphic designer, a task that he/she must accomplish 

with visual and virtual realities. 

 

Tips or Suggestions for Branding Packages 

Landa (2001) clearly pointed out that packaging designs are formidable 

systems of branding and marketing strategies. Therefore, when products 

are placed side by sides on the display shelves, they sort of compete with 

one another. As a result of the above, there are few considerations a 

designer must undertake to promote the business. With regard to these, 

Landa (2001) remarked, that the name of the business should be 

appropriate to the product, it should communicate client’s personality and 

be memorable and creative. Others she opined should convey the products’ 

Unique Selling Point (USP), live longer and reach farther. 

 

In order to demonstrate these, any packaging designed for production must 

encapsulate the following: 

 All sides of the package must be considered important and be given 

appropriate attention and treatment. 

 The design must be attractive, aesthetically inviting and directed to 

the focused audience. 

 The artist must consider packaging as a two and three-dimensional 

product. 

 The major components of the design; logo, font types, information, 

slogan should be legible for clearer audience perception to motivate 

consumer for acquisition. 

 The packaging design must be a product of research, that enforce 

development in order to stand out for competition. 
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 Colours, forms and design principles adopted should reflect the 

product line. 

 Identify the manufacturer, product name and present pertinent 

information (Landa, 2001). 

 

Recommendations 

1. The Visual Arts should be viewed as an academic as well as a 

vocational training, hence its curriculum should reflect the needs of 

the society. 

2. Artists in practicing field must continue to explore the economic 

advantage, by inventing art forms that will service businesses, as 

well produce their commodities. 

3. Every business needs advancement and profit making, one of the 

surest means of that is branding and advertisements. It is therefore 

the artist responsibility to push for those service and be successful at 

it. 

4. Packaging is a vital area in the marketing; its importance to the 

businessmen and women and the society are numerous; artists 

should thus sell these ideas and initiate business ventures to service 

this area of business. 

 

Conclusion 

The visual art is a course of study and practice, the former is an institutional 

engagement, while the later is its business. The recent economic meltdown 

has given reason for looking forward for business engagements, hence, 

there are reasons to question the essences and activities of the training 

schools and the marketing process.  

 

Until recently, visual art entrepreneurial training has been occasioned as a 

literary study, with regard to impacting on people, rather than the 

vocational training for entrepreneurship and studio practices. Through 

these devices, the visual artists can directly impact on the economy beyond 
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the statutory studio production of art work, but more importantly 

undertake services that aid the growth of Small and Medium Enterprises 

(SME); one of the major arts services and contributions for the country’s 

economic growth. Some of these services as this paper illustrated are 

designing and production of business accessories, commonly referred to as 

commercial arts. In order to attain the summit of this objective, the visual 

arts training should be re-evaluated and repositioned as vocational skill 

training. This has therefore vividly demonstrated the possibility of 

impacting on people, especially of graphic arts skills on packaging and 

branding for small and medium businesses. 
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